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Abstract: Digital platforms have structurally reconfigured the conditions 
under which Islamic parties produce and contest political legitimacy in 
electoral democracies. This article examines how platformization 
transformed the campaign discourse of two major Indonesian Islamic 
parties, PKS and PKB, across the 2014, 2019, and 2024 general elections. 
Using Facebook posts from the official accounts of PKS, PKB, and 
Kompas as an issue-control corpus, the study applies a qualitative, 
comparative, diachronic framework that integrates platformization theory, 
the hybrid media system perspective, Entman’s framing analysis, 
Fairclough’s Critical Discourse Analysis, and van Leeuwen’s legitimation 
theory. The findings demonstrate that Islamic party discourse became 
progressively platform-oriented across three electoral cycles, characterized 
by increasing hashtag adoption, modular slogans, and explicit calls to 
action. More significantly, the dominant legitimating resources shifted 
from organizational mobilization and procedural credibility in 2014, to 
religious endorsement and communal symbolism in 2019, to welfare 
claims and democratic ethics in 2024. These findings indicate that 
platformized Islamic politics in Indonesia constitutes selective 
rearticulation rather than de-Islamization, as the moral vocabulary of 
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Islam is continuously reformulated into forms more compatible with 
platform legibility and mass electoral resonance. 
 
Keywords: Platformization; Islamic politics; campaign discourse; political 
legitimation; Indonesian election. 
 

Introduction 
Digital platforms have fundamentally restructured the 

conditions under which electoral politics operates. Rather than 
functioning as neutral distribution channels, they now determine how 
political communication gains visibility, circulates among publics, and 
acquires legitimacy.1 What distinguishes this shift from earlier 
technological transitions is its infrastructural character: platform 
logics, including algorithmic curation, datafication of engagement, and 
the commodification of attention, actively reorganize communicative 
practices rather than merely facilitate them.2 Political actors who 
operate within these conditions face systematic incentives to produce 
modular, searchable, and shareable discourse, from hashtags and 
slogans to direct calls to action, that conform to platform 
expectations as much as they reflect deliberate ideological positioning. 
This process, captured by the concept of platformization,3 does not 
displace older media logics but reconfigures the environment in 
which they compete, so that party communication increasingly 
operates at the intersection of platform-driven visibility and residual 

 
1 Helene H. Pedersen, “Party Soldiers on Personal Platforms? Politicians’ 
Personalized Use of Social Media,” Party Politics 30, no. 1 (January 2024): 166–78, 
https://doi.org/10.1177/13540688221140252; Majbritt K. Severin-Nielsen, 
“Politicians’ Social Media Usage in a Hybrid Media Environment: A Scoping 
Review of the Literature between 2008–2022,” Nordicom Review 44, no. 2 (June 
2023): 172–93, https://doi.org/10.2478/nor-2023-0010. 
2 Ferenc Huszár et al., “Algorithmic Amplification of Politics on Twitter,” 
Proceedings of the National Academy of Sciences 119, no. 1 (January 2022): e2025334119, 
https://doi.org/10.1073/pnas.2025334119; Matti Nelimarkka et al., “Platformed 
Interactions: How Social Media Platforms Relate to Candidate–Constituent 
Interaction During Finnish 2015 Election Campaigning,” Social Media + Society 6, no. 
2 (April 2020): 2056305120903856, https://doi.org/10.1177/2056305120903856. 
3 Lai Ma, “Information, Platformized,” Journal of the Association for Information Science 
and Technology 74, no. 2 (February 2023): 273–82, 
https://doi.org/10.1002/asi.24713; Thomas Poell, David Nieborg, and José Van 
Dijck, “Platformisation,” Internet Policy Review 8, no. 4 (November 2019), 
https://doi.org/10.14763/2019.4.1425. 
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broadcast norms.4 The political stakes of this reconfiguration are 
substantial: when societal issues are filtered through metrics-based 
competition for attention, the structural conditions for disinformation 
and the erosion of deliberative norms are significantly amplified.5 

Evidence from multiple democratic contexts confirms that 
platformization is neither uniform nor politically neutral in its effects. 
In the United States, platform dynamics during the 2016 presidential 
election intensified polarization and compromised the coherence of 
public information flows.6 In the United Kingdom, data-driven 
micro-targeting created accountability deficits that existing electoral 
regulations were unable to address.7 In India, encrypted messaging 
platforms accelerated the spread of misinformation, outpacing 
institutional detection and regulatory response.8 In Malaysia, social 
media became structurally embedded in identity-based electoral 
competition, reshaping public perceptions of governance and 
democratic legitimacy.9 These cases collectively demonstrate that 
platforms do not merely amplify preexisting political tendencies; they 
selectively reward certain communicative forms, favor content that 
generates rapid engagement, and reconfigure the conditions under 
which political claims attain public credibility.10 Political actors who 

 
4 Rachel Gibson, “Data-Driven Campaigning as a Disruptive Force,” Political 
Communication 40, no. 3 (May 2023): 351–55, 
https://doi.org/10.1080/10584609.2023.2207486. 
5 Ben M. Tappin et al., “Quantifying the Potential Persuasive Returns to Political 
Microtargeting,” Proceedings of the National Academy of Sciences 120, no. 25 (June 2023): 
e2216261120, https://doi.org/10.1073/pnas.2216261120. 
6 Gunn Enli, “Twitter as Arena for the Authentic Outsider: Exploring the Social 
Media Campaigns of Trump and Clinton in the 2016 US Presidential Election,” 
European Journal of Communication 32, no. 1 (February 2017): 50–61, 
https://doi.org/10.1177/0267323116682802. 
7 Colin J. Bennett and David Lyon, “Data-Driven Elections: Implications and 
Challenges for Democratic Societies,” Internet Policy Review 8, no. 4 (December 2019), 
https://doi.org/10.14763/2019.4.1433. 
8 Patrícia Rossini, “Farewell to Big Data? Studying Misinformation in Mobile 
Messaging Applications,” Political Communication 40, no. 3 (May 2023): 361–66, 
https://doi.org/10.1080/10584609.2023.2193563. 
9 Mohd Irwan Syazli Saidin and Nadhrah Azrun, “Digital Media and Religious 
Sentiments in Malaysia: Critical Discourse Analysis of Pan-Malaysian Islamic Party 
and Democratic Action Party Cyberspace Campaigns in the 15th General Election,” 
Religions 15, no. 8 (July 2024): 920, https://doi.org/10.3390/rel15080920. 
10 Jean-Christophe Plantin, “Review Essay: How Platforms Shape Public Values and 
Public Discourse,” Media, Culture & Society 41, no. 2 (March 2019): 252–57, 
https://doi.org/10.1177/0163443718818378. 
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fail to adapt to these logics risk diminishing visibility, while those who 
adapt risk subordinating substantive political programs to the 
demands of platform performance.11 

Islamic politics constitutes a theoretically significant site for 
examining how platformization reshapes political communication, 
precisely because Islamic identities, symbols, and moral claims occupy 
a distinctive position in public life: they carry strong communal 
resonance while remaining structurally vulnerable to 
commodification, oversimplification, and polarization in platform-
mediated environments.12 In Indonesia, digital expansion has not 
reduced the electoral salience of Islam; it has instead reconfigured 
how Islamic authority, moral claims, and communal identities are 
articulated and contested, with the platform simultaneously 
intensifying populist and identity-based mobilization and reinforcing, 
rather than simply displacing, established forms of religious 
authority.13 This reconfiguration also operates at the level of religious 
epistemology. Bunt’s foundational work established that the Internet 
created new circuits for Islamic information, debate, and authority, 
including online fatwas and religious claims that bypassed 
conventional scholarly chains and institutional gatekeepers.14 The 
consequence is not a straightforward digitization of existing religious 

 
11 Huszár et al., “Algorithmic Amplification of Politics on Twitter”; Salla-Maaria 
Laaksonen, Mervi Pantti, and Gavan Titley, “Broadcasting the Movement and 
Branding Political Microcelebrities: Finnish Anti-Immigration Video Practices on 
YouTube,” Journal of Communication 70, no. 2 (May 2020): 171–94, 
https://doi.org/10.1093/joc/jqz051. 
12 Wahyudi Akmaliah and Ibnu Nadzir, “The ‘Elective Affinity’ of Islamic 
Populism, Mobilization and Social Media: A Case Study of Indonesian Politic 
Identity Within the Three Elections,” Studia Islamika 31, no. 1 (April 2024): 31–61, 
https://doi.org/10.36712/sdi.v31i1.36305. 
13 Merlyna Lim, “Freedom to Hate: Social Media, Algorithmic Enclaves, and the 
Rise of Tribal Nationalism in Indonesia,” Critical Asian Studies 49, no. 3 (July 2017): 
411–27, https://doi.org/10.1080/14672715.2017.1341188; Alexander R. Arifianto, 
“Rising Islamism and the Struggle for Islamic Authority in Post- Reformasi 
Indonesia,” TRaNS: Trans -Regional and -National Studies of Southeast Asia 8, no. 1 
(May 2020): 37–50, https://doi.org/10.1017/trn.2019.10. 
14 Gary R. Bunt, “Islam Interactive: Mediterranean Islamic Expression on the 
World Wide Web,” Mediterranean Politics 7, no. 3 (September 2002): 164–86, 
https://doi.org/10.1080/13629390207030011; Shaheen Amid Whyte, “Islamic 
Religious Authority in Cyberspace: A Qualitative Study of Muslim Religious Actors 
in Australia,” Religions 13, no. 1 (January 2022): 69, 
https://doi.org/10.3390/rel13010069. 
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authority but the emergence of new intermediaries, new publics, and 
new modes of access that structurally weaken the monopoly of 
established institutions over the production and validation of Islamic 
knowledge.15 

Bunt’s later work extends this argument by demonstrating that 
cyber-Islamic environments reshape how Muslims engage with 
religious authority, identity, and community across spiritual, legal, and 
political domains.16 Digitally literate preachers, activists, and 
organizations now compete for authority on the basis of platform 
visibility, symbolic responsiveness, and circulatory reach rather than 
inherited clerical credentials alone.17 For the analysis developed in this 
article, this observation carries direct methodological significance: 
Islamic party discourse on Facebook does not operate in a purely 
political field but within a hybrid space where religious symbols, 
endorsements, ritual references, and moral claims are already shaped 
by platform logics. The analytically productive question is therefore 
not simply how Islamic parties communicate online, but how 
platformized environments alter the very conditions under which 
Islamic authority is articulated, recognized, and mobilized as a 
resource of electoral legitimation. 

Indonesia provides a strategically important empirical case 
through which these dynamics can be examined systematically. As the 
world’s most populous Muslim-majority democracy, with multiple 
institutionalized traditions of Islamic political expression,18 it offers 
exceptional conditions for analyzing how Islamic parties navigate 

 
15 Gary R. Bunt, Hashtag Islam: How Cyber-Islamic Environments Are Transforming 
Religious Authority, 1st ed. (University of North Carolina Press, 2018), 
https://doi.org/10.5149/northcarolina/9781469643168.001.0001; Dindin 
Solahudin and Moch Fakhruroji, “Internet and Islamic Learning Practices in 
Indonesia: Social Media, Religious Populism, and Religious Authority,” Religions 11, 
no. 1 (December 2019): 19, https://doi.org/10.3390/rel11010019. 
16 Bunt, Hashtag Islam: How Cyber-Islamic Environments Are Transforming Religious 
Authority. 
17 Whyte, “Islamic Religious Authority in Cyberspace: A Qualitative Study of 
Muslim Religious Actors in Australia”; Solahudin and Fakhruroji, “Internet and 
Islamic Learning Practices in Indonesia: Social Media, Religious Populism, and 
Religious Authority.” 
18 David Adam Stott, “Indonesia’s 2019 Elections: Democracy Consolidated?,” 
Asia-Pacific Journal 17, no. 2 (March 2019): e5, 
https://doi.org/10.1017/S155746601901516X. 
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electoral environments increasingly structured by platform logics.19 
Existing scholarship has documented the growing instrumentalization 
of Islamic narratives across the 2014, 2019, and 2024 electoral cycles 
and has identified structural affinities between Islamic populism, 
identity mobilization, and social media dynamics in Indonesia.20 
However, a persistent gap remains: the majority of studies treat social 
media as an additional campaign channel or examine a single electoral 
event, rather than tracing how Islamic party discourse evolves across 
multiple cycles in response to changing platform conditions. 
Systematic comparative analysis of how Islamic parties reframe public 
issues over time, and how that framing relates to mainstream media 
agendas on the same platform, remains largely underdeveloped in the 
literature.21 

This article addresses that gap by examining how PKS and 
PKB, two major Indonesian Islamic parties with distinct social bases 
and political genealogies, articulated their campaign discourse across 
the 2014, 2019, and 2024 general elections.22 PKS is more consistently 
associated with a reformist, cadre-based Islamic repertoire,23 while 

 
19 Akmaliah and Nadzir, “The ‘Elective Affinity’ of Islamic Populism, Mobilization 
and Social Media: A Case Study of Indonesian Politic Identity Within the Three 
Elections.” 
20 Rizky Widian, Putu Agung Nara Indra Prima Satya, and Sylvia Yazid, “Religion in 
Indonesia’s Elections: An Implementation of a Populist Strategy?,” Politics and 
Religion 16, no. 2 (June 2023): 351–73, 
https://doi.org/10.1017/S1755048321000195; Akmaliah and Nadzir, “The 
‘Elective Affinity’ of Islamic Populism, Mobilization and Social Media: A Case 
Study of Indonesian Politic Identity Within the Three Elections.” 
21 Department of Communication Science, Faculty of Social and Political Sciences, 
University of Gadjah Mada, Jalan Socio Justicia No.1, Bulaksumur, 55281 
Yogyakarta, Indonesia and Nyarwi Ahmad, “Socially Mediated Populist 
Communication in Indonesia’s 2018 Gubernatorial Elections,” International Journal of 
Asia Pacific Studies 20, no. 2 (July 2024): 149–87, 
https://doi.org/10.21315/ijaps2024.20.2.6; Taberez Ahmed Neyazi et al., “Who 
Gets Exposed to Political Misinformation in a Hybrid Media Environment? The 
Case of the 2019 Indonesian Election,” Social Media + Society 8, no. 3 (July 2022): 
20563051221122792, https://doi.org/10.1177/20563051221122792. 
22 Kikue Hamayotsu, “The End of Political Islam? A Comparative Analysis of 
Religious Parties in the Muslim Democracy of Indonesia,” Journal of Current Southeast 
Asian Affairs 30, no. 3 (September 2011): 133–59, 
https://doi.org/10.1177/186810341103000305. 
23 Noorhaidi Hasan, “Islamist Party, Electoral Politics and Da'wah Mobilization 
Among Youth: The Prosperous Justice Party (PKS) in Indonesia,” Journal of 
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PKB draws its organizational roots from the traditionalist milieu of 
Nahdlatul Ulama.24 These distinctions, however, should not be reified 
as stable ideological categories: both parties have undergone 
significant moderation, strategic repositioning, and electoral 
pragmatism within the post-Reformasi democratic arena. To situate 
party discourse within a broader issue environment, the article uses 

Facebook posts from Kompas as an issue-control corpus that reflects the 

platform’s salience of its mainstream agenda. Facebook is selected as the 
primary data source because it is the only major platform providing 
organizational posting continuity across all three electoral cycles,25 
enabling diachronic comparison at the level of official institutional 
discourse rather than dispersed supporter networks or platform-
specific formats. 

The article adopts a qualitative, comparative, diachronic 
methodology. The corpus comprises official Facebook posts 
published during the formally designated campaign periods: 11 
January to 9 April 2014, 1 January to 17 April 2019, and 28 
November 2023 to 14 February 2024. Analysis is structured through 
an integrated framework that combines platformization theory, the 
hybrid media system perspective, Entman’s framing analysis, 
Fairclough’s Critical Discourse Analysis, and van Leeuwen’s 
legitimation theory. Platformization establishes the structural 
conditions governing visibility and communicative form; the hybrid 
media system perspective accounts for the continued salience of 
mainstream media in shaping issue agendas. Entman’s four framing 
functions, problem definition, causal diagnosis, moral evaluation, and 
remedy prescription, operationalize issue construction at the textual 
level.26 Fairclough’s CDA connects lexical choices, modality, pronoun 
use, and evaluative language to broader discursive and social 

 
Indonesian Islam 6, no. 1 (June 2012): 17, https://doi.org/10.15642/JIIS.2012.6.1.17-
47. 
24 Luthfi Makhasin, “Islamic Organisation and Electoral Politics: Nahdlatul Ulama 
and Islamic Mobilisation in Indonesia’s Local Election,” PCD Journal 5, no. 2 
(December 2017): 323, https://doi.org/10.22146/pcd.29318. 
25 Zuhairi Sanofi et al., “Multi-Platform Campaigning: Web 2.0 Adoption in 
Indonesia’s 2020 Regional Elections,” Computers in Human Behavior Reports 19 
(August 2025): 100776, https://doi.org/10.1016/j.chbr.2025.100776. 
26 Robert M. Entman, “Framing: Toward Clarification of a Fractured Paradigm,” 
Journal of Communication 43, no. 4 (December 1993): 51–58, 
https://doi.org/10.1111/j.1460-2466.1993.tb01304.x. 
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practices.27 Van Leeuwen’s categories of authorization, moral 
evaluation, rationalization, and mythopoesis specify how legitimation 
is discursively constructed and strategically varied across electoral 
contexts.28 Through this framework, the article argues that 
platformized Islamic politics in Indonesia represents not the digital 
transmission of existing campaign messages but a structural 
transformation in how Islamic authority, political identity, and 
electoral legitimacy are produced and contested in a platform-shaped 
public sphere. 
 
Platformization and the Changing Form of Islamic Party 
Discourse 

The first diachronic pattern that emerges from the corpus is not 
located at the level of substantive issue contestation but at the level of 
communicative form. Across the 2014, 2019, and 2024 election 
cycles, campaign discourse became progressively organized around 
platform-oriented conventions that privilege brevity, indexability, and 
circulatory efficiency. This shift carries substantive consequences for 
Islamic politics specifically, because changes in communicative form 
affect how authority is signaled, how collective identity is constructed, 
and how Islamic claims are rendered publicly legible under conditions 
of algorithmic curation.29 Bunt’s work on cyber-Islamic environments 
is directly relevant here: digital media restructure not only the 
distribution of religious messages but the very terms through which 
authority and religious legitimacy are recognized in contemporary 
Muslim publics.30 Crucially, online environments do not simply 
reproduce established authority structures; they selectively privilege 
actors who are visible, responsive, and digitally literate, thereby 
loosening the institutional monopoly of older clerical hierarchies over 

 
27 Norman Fairclough, Discourse and Social Change (Cambridge: Polity Press, 1992). 
28 Theo Van Leeuwen, “Legitimation in Discourse and Communication,” Discourse 
& Communication 1, no. 1 (February 2007): 91–112, 
https://doi.org/10.1177/1750481307071986. 
29 Bouziane Zaid et al., “Digital Islam and Muslim Millennials: How Social Media 
Influencers Reimagine Religious Authority and Islamic Practices,” Religions 13, no. 4 
(April 2022): 335, https://doi.org/10.3390/rel13040335; Solahudin and Fakhruroji, 
“Internet and Islamic Learning Practices in Indonesia: Social Media, Religious 
Populism, and Religious Authority.” 
30 Bunt, Hashtag Islam: How Cyber-Islamic Environments Are Transforming Religious 
Authority. 



 

 

Setia Gumilar, Ahmad Ali Nurdin, and M. Ridha Taufiq Rahman 

Teosofi: Jurnal Tasawuf dan Pemikiran Islam 92 

public religious discourse, with direct consequences for how Islamic 
parties compete electorally. 

Figure 1. Hashtag Adoption on Facebook During the Election Campaign Period 

 
Figure 1 makes this formal transformation empirically concrete. 

The progressive normalization of hashtags across PKS, PKB, and 
Kompas reflects a shared adaptation to platform architectures that 
reward compressed, searchable, and rapidly shareable discourse. What 
the data reveal, however, is not merely stylistic convergence but a 
reconfiguration of how authority is performed. Under platform 
conditions, authority is no longer demonstrated exclusively through 
extended argument, organizational continuity, or embodied religious 
leadership; it is also produced through platform cues that achieve 
recognition through scale and velocity rather than depth.31 In electoral 
politics, this means Islamic authority becomes increasingly mediated 
through signals of visibility and circulation of endorsements rather 
than through doctrinal elaboration alone.32 The Muslim community is 
consequently no longer addressed solely as a socially embedded 
religious collectivity but also as a platformed public reached through 
searchable identity markers and affectively legible issue bundles. The 
political consequence is structural: platformization changes not only 
how Islamic parties communicate but also how the Islamic public is 
discursively constituted as an electoral audience.  

The sharp rise in hashtag adoption, particularly evident in 
PKB’s trajectory, illustrates the tension inherent in this adaptation. 

 
31 Ibid. 
32 Andrew Chadwick, The Hybrid Media System: Politics and Power, 2nd ed. (Oxford 
University PressNew York, 2017), 
https://doi.org/10.1093/oso/9780190696726.001.0001. 
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Successful platform performance and ideological integrity are not 
straightforwardly compatible goals. As hashtags, slogan bundles, and 
short-form captions become the dominant carriers of political 
meaning, Islamic discourse risks being reduced to algorithm-facing 
symbolic packaging whose circulatory performance progressively 
displaces substantive argumentation.33 This does not mean ideology 
disappears; rather, it is reformulated into shorter, more effectively 
resonant, and more easily reproducible cues that align more readily 
with digital populist strategies than with programmatic political 
communication.34 The analytical point is not that Islamic parties 
cynically abandoned their ideological commitments but that the 
platform environment structurally rewards certain discursive forms 
and penalizes others, generating pressures that shape communicative 
choices independently of deliberate strategic intent. 

Table 1. Diachronic and Comparative Findings by Election Theme 
Election 

Year 
Focus Theme 1 Focus Theme 2 Focus Theme 3 

2014 Winning, leadership, 
and coalition;  
coded as (2014-A) 

Participation and civic 
education  
Coded as (2014-B) 

Corruption and vote-
buying  
Coded as (2014-C) 

2019 Integrity, fraud, and 
vote-buying  
Coded as (2019-A) 

Civic education and 
debate performance  
Coded as (2019-B) 

Religious authority and 
community tradition  
Coded as (2019-C) 

2024 Food prices and 
household economy  
Coded as (2024-A) 

Democratic ethics and 
election controversy  
Coded as (2024-B) 

Downstreaming and 
industrial safety  
Coded as (2024-C) 

Source: Compiled by the author from the coded Facebook corpus 

Table 1 shows that the formal shift documented in Figure 1 
coincided with a substantive reorientation of issue priorities across 
electoral cycles. In 2014, discourse was organized around winning, 
participation, and corruption; in 2019, it pivoted toward electoral 
integrity, civic performance, and religious authority; by 2024, 
household economy, democratic ethics, and industrial risk had 
become the dominant registers. The analytical significance of this 
pattern lies not in the issue shifts themselves but in the changing 
mode of their articulation: the movement from extended narrative 

 
33 Ahmad, “Socially Mediated Populist Communication in Indonesia’s 2018 
Gubernatorial Elections”; Neyazi et al., “Who Gets Exposed to Political 
Misinformation in a Hybrid Media Environment? The Case of the 2019 Indonesian 
Election.” 
34 Lim, “Freedom to Hate: Social Media, Algorithmic Enclaves, and the Rise of 
Tribal Nationalism in Indonesia”; Widian, Satya, and Yazid, “Religion in Indonesia’s 
Elections: An Implementation of a Populist Strategy?” 
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captions in 2014 toward denser sloganization, sharper issue markers, 
and more explicit calls to action by 2024 shows that Islamic ideology 
was communicated in progressively compressed forms. It appeared 
less through doctrinal exposition and increasingly through short 
moral cues and identity signals calibrated for platform circulation. 
Platformization, therefore, reconfigured the structural relationships 
among ideological substance and platform visibility, communal 
representation and algorithmic recognizability, and religious authority 
and symbolic performance. 

 Taken together, Figure 1 and Table 1 establish that what 
occurred in the three electoral cycles was not a linear refinement of 
campaign strategy but a deeper reordering of the conditions under 
which Islamic political discourse is produced and received. Form and 
content shifted in tandem, and their co-evolution reflects the 
organizing pressure of platform logics on how parties frame issues, 
construct authority, and address their publics. This reordering is the 
necessary analytical foundation for the sections that follow, which 
examine how these formal changes intersect with specific framing 
choices and legitimation strategies across each electoral cycle. 

 
Framing Electoral Integrity, Participation, and Religious 
Authority Across the 2014 and 2019 Elections 

The formal shifts documented in Section B acquire their full 
significance only when examined in relation to changes in issue 
framing and legitimation strategy. The contrast between the 2014 and 
2019 electoral cycles is analytically instructive precisely because it 
captures a transition across two distinct communicative regimes: one 
that still accommodated extended rhetorical and organizational styles, 
and one increasingly governed by compressed, identity-coded, and 
polarization-driven platform dynamics. This contrast matters not 
merely as a description of changing campaign style but as evidence 
that platformization altered which legitimating resources became 
politically effective and which framing strategies proved most 
resonant with algorithmically mediated publics. Research on 
Indonesian electoral politics has established that religious narratives 
were already present in earlier electoral moments, but their strategic 
weight intensified sharply around the 2017 Jakarta gubernatorial 
election and the 2019 presidential race, when religious polarization 
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became more directly consequential for electoral outcomes.35 
Analyzing the 2014 cycle as a baseline is therefore essential for 
making the 2019 shifts analytically legible as a transformation rather 
than an incidental variation. 

Table 2. Integrated Framing and Legitimation Strategies of PKS,  
PKB, and Kompas in the 2014 Election 

Focal 
Issue/ 
Actor 

Core Problem & 
Cause  
(Entman) 

Primary 
Legitimation  
(van Leeuwen) 

Remedy & 
CTA 
(Entman) 

Platform 
Markers 
(CDA Cues) 

2014-A/ 
Kompas 

Risk of cheating: 
“tested vs. 
untested” 
candidates. 

Authorization & 
Rationalization: 
Claims of 
experience and 
nationalistic 
track record. 

Candidate 
evaluation 
through 
leadership 
criteria and 
track records. 

News 
headline style; 
quotes of 
figure 
assertions. 

2014-A/ 
PKB 

Need to boost 
votes and coalition 
calculation. 

Authorization & 
Mythopoesis: 
NU network, 
Mahfud MD 
figure, and 
community 
identity. 

Implicit 
mobilization 
through elite 
and figure 
signaling. 

Leader-centric 
naming. 

2014-A/ 
PKS 

Winning as an 
organizational 
struggle (“second 
round”). 

Authorization & 
Mythopoesis: 
Party leader 
authority; 
narrative of 
struggle toward 
victory. 

Encouragement 
to view PKS as 
an entity ready 
to lead. 

Rally-oratory 
style; 
performative 
modality. 

2014-B/ 
Kompas 

Risk of voter 
apathy and invalid 
ballots due to 
technical errors. 

Authorization & 
Rationalization: 
KPU procedural 
authority; logic 
of election 
validity. 

Technical guide 
to voting; call 
for 
participation. 

Use of 
#GueNyoblos 
hashtag; 
procedural 
list. 

2014-B/ 
PKB 

Low participation 
among youth and 
women. 

Authorization: 
Youth and 
women wing 
organizations. 

Mobilization of 
specific 
segments 
through 
organizational 
events. 

Demographic 
targeting, 
mentioning 
specific 
groups. 

2014-B/ 
PKS 

Choosing a leader 
is a moral-political 
obligation; 

Moral 
Authorization: 
Normative civic-

Call not to 
abstain (golput); 
moral-civic 

Slogan “Jangan 
Golput”; 
necessity 

 
35 Akmaliah and Nadzir, “The ‘Elective Affinity’ of Islamic Populism, Mobilization 
and Social Media: A Case Study of Indonesian Politic Identity Within the Three 
Elections”; Ella S. Prihatini, “Women and Social Media during Legislative Elections 
in Indonesia,” Women’s Studies International Forum 83 (November 2020): 102417, 
https://doi.org/10.1016/j.wsif.2020.102417. 
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Focal 
Issue/ 
Actor 

Core Problem & 
Cause  
(Entman) 

Primary 
Legitimation  
(van Leeuwen) 

Remedy & 
CTA 
(Entman) 

Platform 
Markers 
(CDA Cues) 

abstention (golput) 
is viewed 
negatively. 

religious 
leadership 
claims. 

appeal. verbs (must). 

2014-C/ 
Kompas 

Money politics 
undermines 
integrity (caused by 
candidates/parties). 

Authorization: 
Watchdog 
authority from 
ICW 
(Indonesian 
Corruption 
Watch). 

Strong call to 
reject money 
politics. 

Watchdog 
reporting 
tone; 
#GueNyoblos 
hashtag. 

2014-C/PKB Integrity shifted 
(proxy) to legal-
constitutional 
discourse. 

Authorization: 
Mahfud MD 
figure and the 
Constitutional 
Court (MK); 
procedural-legal 
justification. 

Institutional 
response and 
positioning that 
is pro-law. 

Formal legal 
authority cues. 

2014-C/PKS Corruption as a 
systemic problem 
requiring 
“systematic” 
solutions. 

Authorization & 
Rationalization: 
Anti-corruption 
institutions 
(CEC/ICW); 
data-based 
evaluation logic. 

Check 
KPK/ICW 
data; choose 
parties with 
clear anti-
corruption 
“systematics”. 

Institutional 
references 
(CEC/ICW); 
evaluative 
modality. 

Source: Compiled by the author from the coded Facebook corpus 
Table 2 shows that the 2014 campaign discourse remained 

structured by relatively narrative and reportorial communicative 
conventions. Kompas framed Facebook primarily as an informational 
and procedural medium, relying on technical voter guidance, 
institutional rationalization, and formal instruction to address 
participation and integrity concerns. PKS and PKB engaged the same 
issue clusters through markedly different legitimation strategies. PKS 
moralized participation by framing voting as a civic-religious 
obligation, enforcing that normative claim through imperative 
constructions such as #JanganGolput, while PKB pursued targeted 
organizational mobilization directed at youth and women 
constituencies. On electoral integrity, Kompas applied watchdog 
framing anchored in institutional references, PKS reframed 
corruption as a systemic problem requiring morally credible solutions, 
and PKB displaced the issue into a legal-constitutional register by 
invoking figures such as Mahfud MD and the Constitutional Court. 
This three-way divergence over shared issue clusters reveals an early 
hybrid media pattern in which mainstream media emphasized 
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procedural legitimacy while parties reinterpreted identical issues 
through normative and institutional frames aligned with their distinct 
electoral strategies, a dynamic consistent with research demonstrating 
that actors in hybrid media systems compete not only over messages 
but over the terms through which issues are rendered politically 
meaningful.36 

The 2014 cycle is analytically significant as a baseline because it 
establishes the communicative conditions against which subsequent 
transformations become measurable. Facebook in this cycle still 
supported longer rhetorical forms, organization-centered appeals, and 
modes of party communication that had developed prior to full 
platform saturation. PKS relied on organizational struggle narratives, 
moral obligation framing, and anti-corruption credentialing; PKB 
drew on coalition calculation, elite signaling, and legal-institutional 
authority; Kompas remained anchored in procedural rationalization 
and watchdog reporting. The platform was already functioning as a 
shared discursive arena, but it had not yet imposed the strongly 
compressive pressure toward modularity, sloganism, and high 
repeatability that characterizes the later cycles. Importantly, the 
relative absence of platform pressure in 2014 did not reduce 
discursive competition; it meant that competition was organized 
through different resources of legitimation, and those resources were 
drawn more directly from organizational history, institutional 
authority, and normative political argument than from the visibility-
driven logics that would come to dominate by 2019 and 2024. 
Table 3. Integrated Framing and Legitimation Strategies of PKS, PKB, and 

Kompas in the 2019 Election 
Focal 
Issue/Ac
tor 

Core Problem 
& Cause 
(Entman) 

Primary 
Legitimation  
(van Leeuwen) 

Remedy & 
CTA  
(Entman) 

Platform 
Markers  
(CDA Cues) 

2019-
A/Komp
as 

Election 
integrity 
threatened by 
envelope money 
and local 
network 
violations. 

Authorization: 
Bawaslu authority; 
“caught-in-the-
act” factual 
reporting. 

Watchdog 
reporting to alert 
the public. 

Event-reporting 
style; #Regional 
hashtag; 
evidence cues. 

2019- Fraud risk in Moral & Call to Imperative 

 
36 Poell, Nieborg, and Van Dijck, “Platformisation”; Chadwick, The Hybrid Media 
System: Politics and Power; Akmaliah and Nadzir, “The ‘Elective Affinity’ of Islamic 
Populism, Mobilization and Social Media: A Case Study of Indonesian Politic 
Identity Within the Three Elections.” 



 

 

Setia Gumilar, Ahmad Ali Nurdin, and M. Ridha Taufiq Rahman 

Teosofi: Jurnal Tasawuf dan Pemikiran Islam 98 

Focal 
Issue/Ac
tor 

Core Problem 
& Cause 
(Entman) 

Primary 
Legitimation  
(van Leeuwen) 

Remedy & 
CTA  
(Entman) 

Platform 
Markers  
(CDA Cues) 

A/PKS voting enabled 
by weak 
oversight and 
hoaxes. 

Mythopoesis: 
Party leader 
authority; 
“citizen-as-
guardian” 
narrative. 

guard/oversee 
elections; fight 
hoaxes politely. 

modality; 
capitalized calls; 
moral slogans. 

2019-
A/PKB 

Integrity 
threatened by 
hoaxes and black 
campaigns 
causing social 
unrest. 

Authorization: 
Muslimat NU, 
KPU, and Police; 
divide-and-rule 
story. 

Support KPU 
reports to police; 
urge community 
to resist hoaxes. 

Community 
naming; legal 
remedy cues. 

2019-
B/Komp
as 

Risk of wasted 
votes due to 
voter ignorance 
and geographical 
hurdles. 

Authorization & 
Rationalization: 
Media instruction 
authority; 
“logistics 
struggle” 
rationale. 

Practical 
guidance and 
logistical 
reporting for 
voters. 

Instructional 
style/verbs; 
#Regional. 

2019-
B/PKS 

Need for value-
based politics to 
attract youth 
participation in 
debates. 

Moral & 
Mythopoesis: 
Moral-religious 
idiom (“prophetic 
politics”); nation-
building story. 

“Live debate” 
watch CTA; 
youth 
mobilization via 
cultural media 
(film). 

Normative 
lexicon; explicit 
CTA; youth-
oriented address. 

2019-
B/PKB 

Debate 
performance 
directly affects 
candidate 
electability and 
support. 

Authorization & 
Mythopoesis: 
Party-organized 
event authority; 
collective watch-
party story. 

Hold watch 
parties to boost 
collective 
participation and 
electability. 

Event 
mobilization 
cues; event 
framing. 

2019-
C/Komp
as 

Public religiosity 
as a reported 
phenomenon 
during campaign 
moments. 

Authorization: 
Descriptive/repor
torial authority of 
public events. 

Informative 
reporting of 
religious acts. 

Category 
hashtags; 
reportorial style. 

2019-
C/PKS 

The need to 
demonstrate 
closeness 
between 
candidates and 
religious figures. 

Authorization: 
Ulama 
endorsements; 
religious support 
moralized. 

Invite supporters 
to watch 
endorsement 
content. 

Casual address; 
direct video 
CTA. 

2019-
C/PKB 

Maintaining 
community 
cohesion 
through ritual 
traditions. 

Authorization & 
Mythopoesis: 
NU/pesantren 
authority; 
community myth 
of the “santri 
nation”. 

Ritual 
mobilization and 
community 
signaling (e.g., 
mass prayers). 

Hashtags 
(#HarlahNU); 
ritual lexicon; 
highlighting large 
numbers. 
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Source: Compiled by the author from the coded Facebook corpus 

By 2019, the hybrid media environment had become 
substantially more polarized and more thoroughly saturated with 
platform logics, and Table 3 shows that these conditions produced a 
corresponding reorganization of framing and legitimation strategies. 
The discursive focus shifted from grassroots mobilization and 
procedural participation toward candidate-centered mobilization, anti-
hoax rhetoric, and religious community legitimation. On electoral 
integrity, Kompas continued to rely on institutional authorization 
through Bawaslu, but PKS and PKB departed decisively from 
procedural language. PKS advanced a citizen-as-guardian narrative 
that recast electoral oversight as a collective moral duty, while PKB 
framed integrity threats through the risks posed by hoaxes and black 
campaigns to social cohesion, drawing on the authority of Muslimat 
NU, the KPU, and law enforcement. Research on the 2019 electoral 
ecology has demonstrated that the contest was deeply shaped by 
misinformation circulation, social distrust, and uneven media 
exposure, and that the communicative environment had become far 
more compressed and platform-sensitive than in the preceding cycle.37 
The framing strategies documented in Table 3 are intelligible as 
responses to precisely these conditions. 

The legitimation logic underlying these strategies deserves 
closer examination. PKS’s citizen-as-guardian narrative did not merely 
call for electoral oversight; it positioned supporters as moral agents 
obligated to protect the community from deception and injustice. 
This discursive move draws implicitly on the Islamic principle of 
maslaha, the protection of public welfare and communal integrity, 
here reformulated as a platform-era duty of collective moral vigilance 
rather than a formal jurisprudential claim.38 PKB’s communal 
cohesion framing operated through a structurally parallel logic: by 

 
37 Neyazi et al., “Who Gets Exposed to Political Misinformation in a Hybrid Media 
Environment? The Case of the 2019 Indonesian Election”; Emma Baulch, Ariadna 
Matamoros-Fernández, and Fiona Suwana, “Memetic Persuasion and 
WhatsAppification in Indonesia’s 2019 Presidential Election,” New Media & Society 
26, no. 5 (May 2024): 2473–91, https://doi.org/10.1177/14614448221088274. 
38 Vedi R. Hadiz, “Imagine All the People? Mobilising Islamic Populism for Right-
Wing Politics in Indonesia,” Journal of Contemporary Asia 48, no. 4 (August 2018): 
566–83, https://doi.org/10.1080/00472336.2018.1433225; Ezieddin Elmahjub, 
“Islamic Jurisprudence as an Ethical Discourse: An Enquiry into the Nature of 
Moral Reasoning in Islamic Legal Theory,” Oxford Journal of Law and Religion 10, no. 
1 (November 2021): 16–42, https://doi.org/10.1093/ojlr/rwaa023. 
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invoking Muslimat NU, pesantren networks, and anti-hoax discipline 
simultaneously, it presented itself as a custodian of social harmony 
and moderate Islamic civic culture rather than merely an electoral 
competitor.39 Both strategies share a common structural feature: they 
translate older Islamic legitimating frameworks, guardianship, 
communal welfare, and moral restraint into platform-readable 
performances of authority that circulate efficiently and generate 
effective recognition without requiring sustained doctrinal 
elaboration. This translation is precisely where the intersection of 
platformization and Islamic political legitimacy becomes analytically 
decisive. 

The sharpest differentiation among actors in 2019 appears in 
the religious authority cluster, revealing competing strategies for 
converting Islamic authority into platform-legible electoral capital. 
Kompas treated religion as a public phenomenon to be reported 
descriptively, while PKS packaged ulama endorsements into short 
video content with explicit calls to action, and PKB mobilized ritual 
cohesion and pesantren symbolism through mass gatherings amplified 
by hashtags such as #HarlahNU. These were not stylistic variations 
but structurally distinct legitimation strategies, each organized around 
a different institutional genealogy and a different theory of what 
makes Islamic authority electorally credible.40 The broader implication 
is that, in 2019, religious authority was no longer communicated 
primarily through doctrinal depth or institutional continuity, but 
through visible endorsement, ritual imagery, and shareable symbolic 
cues.41 This shift points to an accelerating fragmentation of Islamic 

 
39 Muhammad Mahsun, Misbah Zulfa Elizabeth, and Solkhah Mufrikhah, “Female 
Candidates, Islamic Women’s Organisations, and Clientelism in the 2019 
Indonesian Elections,” Journal of Current Southeast Asian Affairs 40, no. 1 (April 2021): 
73–92, https://doi.org/10.1177/1868103420988729; Akmaliah and Nadzir, “The 
‘Elective Affinity’ of Islamic Populism, Mobilization and Social Media: A Case 
Study of Indonesian Politic Identity Within the Three Elections.” 
40 Nathanael Gratias Sumaktoyo, “Ethnic and Religious Sentiments in Indonesian 
Politics: Evidence from The 2017 Jakarta Gubernatorial Election,” Journal of East 
Asian Studies 21, no. 1 (March 2021): 141–64, https://doi.org/10.1017/jea.2020.35; 
Arifianto, “Rising Islamism and the Struggle for Islamic Authority in Post- Reformasi 
Indonesia.” 
41 Karman, Ibnu Hamad, and Udi Rusadi, “Commodification of Instrumental 
Islamic Piety in Indonesian Political Contestation 2019,” Asian Journal of 
Communication 34, no. 3 (May 2024): 265–83, 
https://doi.org/10.1080/01292986.2023.2295871. 
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authority in electoral politics, where parties compete for recognition 
as authentic representatives of Muslim publics and where ulama 
endorsements risk being reduced to legitimacy badges while pesantren 
symbolism risks becoming a circulatory marker whose platform 
performance increasingly exceeds its theological substance.42 

Taken together, the 2014 and 2019 cycles document a 
consequential transformation in the conditions under which Islamic 
political authority is constructed and contested. The shift is not 
incidental to content; it is constitutive of the communicative 
environment in which Islamic parties operate. In 2014, legitimacy was 
produced primarily through organizational continuity, institutional 
depth, and normative argument. By 2019, it was increasingly 
produced through platform-visible performances of moral 
guardianship, communal care, and religious endorsement calibrated 
for circulation in a polarized digital sphere. This trajectory sets the 
analytical terms for the 2024 cycle, in which welfare concerns and 
democratic ethics displace religious identity as the dominant register 
of persuasion, signaling a further and more consequential 
reconfiguration of Islamic political legitimacy under conditions of 
advanced platformization. 

 
Welfare, Democratic Ethics, and the Diachronic 
Reconfiguration of Islamic Political Legitimation 

The 2024 electoral cycle marks the most consequential 
discursive shift documented in this study, and its analytical 
significance lies not in what disappeared from Islamic party discourse 
but in what was rearticulated. Where the 2019 cycle was organized 
around religious authority, communal symbolism, and candidate-
centered identity mobilization, the 2024 cycle was structured by 
welfare claims and democratic ethics as the dominant registers of 
political persuasion. This reordering should not be interpreted as the 
de-Islamization of party discourse. It is more precisely understood as 
a strategic rearticulation of Islamic political legitimacy under new 
electoral pressures, in which the moral vocabulary of Islam was 
translated into welfare-oriented and civic-ethical frames more 
structurally compatible with platform logics and mass electoral appeal. 

 
42 Idris Hemay et al., “Democracy in the Face of Identity Politics: Indonesian 
Citizens’ Perspectives,” Democracy and Security 22, no. 1 (January 2026): 29–53, 
https://doi.org/10.1080/17419166.2024.2443854. 
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What changed was the publicly visible hierarchy of legitimating 
resources: religious symbolism receded as the dominant surface signal 
while welfare claims and ethical critique emerged as more effective 
vehicles for expressing moral opposition and asserting public 
responsibility. This shift did not occur independently of its media 
environment. Scholarship on Southeast Asian platform politics has 
demonstrated that social media environments structurally favor 
communicative forms driven by emotional compression, algorithmic 
marketing culture, and binary mobilization,43 and these conditions 
created systematic incentives for Islamic parties to adapt their 
legitimating repertoires accordingly. 

Recent research on Indonesia’s 2024 electoral context provides 
essential background for interpreting this adaptation. Studies have 
highlighted deepening concerns about democratic decline, the appeal 
of strongmen, and the normalization of authoritarian tendencies 
among younger voters, while also documenting the growing salience 
of material insecurity as an electoral issue.44 These developments help 
explain why Islamic parties in 2024 relied less on traditional religious 
mythopoesis and more on programmatic welfare language and civic 
moral critique. The analytical point is not that religious legitimation 
was abandoned but that the electoral environment made welfare and 
democratic ethics more effective as public-facing claim-making 
resources. When the dominant public concerns are food prices, abuse 
of state power, and institutional manipulation, parties that can 
credibly address those concerns in morally resonant terms gain a 

structural advantage over parties whose primary appeal remains 
confined to religious symbolism and communal identity. Islamic 
parties that drew on the principles of ‘adāla and mas}lah}a mursala, even 
without naming them explicitly, were therefore not retreating from 
Islamic politics; they were deploying it in a form more legible to a 
platform-mediated electorate confronting concrete material and 
democratic grievances. 

 
43 Merlyna Lim, Social Media and Politics in Southeast Asia, 1st ed. (Cambridge 
University Press, 2025), https://doi.org/10.1017/9781108750745. 
44 Herlambang P. Wiratraman, “Constitutional Struggles and the Court in 
Indonesia’s Turn to Authoritarian Politics,” Federal Law Review 50, no. 3 (September 
2022): 314–30, https://doi.org/10.1177/0067205X221107404; Burhanuddin 
Muhtadi, Eve Alicia Warburton, and Liam Gammon, “Complacent Democrats: The 
Political Preferences of Gen Z Indonesians,” Journal of East Asian Studies 25, no. 2 
(July 2025): 259–86, https://doi.org/10.1017/jea.2025.10011. 
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Table 4. Integrated Framing and Legitimation Strategies of PKS, PKB, and 
Kompas in the 2024 Election 

Focal 
Issue/Ac
tor 

Core Problem 
& Cause  
(Entman) 

Primary 
Legitimation 
(van Leeuwen) 

Remedy & 
CTA 
(Entman) 

Platform 
Markers  
(CDA Cues) 

2024-
A/Kompa
s 

Food scarcity 
and prices above 
HET harm 
households; a 
failure of 
stabilization. 

Authorization & 
Rationalization: 
Field reporting 
authority; 
situational 
rationale; trader 
livelihood story. 

Implicit call 
for 
stabilization. 

Field reporting 
cues; scarcity 
lexicon; concrete 
details. 

2024-
A/PKS 

Basic needs are 
neglected; policy 
priorities must 
center on basics. 

Authorization & 
Moral: Party 
program authority; 
duty to people; 
triadic program 
rationale. 

“Cheap food” 
program 
package; direct 
CTA to vote. 

Slogans; 
Flashmob cues; 
electoral CTA 
(“PilihPKS 
CoblosAMIN”). 

2024-
A/PKB 

Food policy 
(food estate) fails 
and excludes 
farmers; fertilizer 
scarcity. 

Authorization & 
Mythopoesis: 
Leader (Gus Imin) 
authority; long-
term farmer 
deprivation story. 

Shift the food 
estate budget 
to fertilizer 
subsidies and 
farmer 
support. 

Leader 
personalization, 
group naming, 
and causal 
claims. 

2024-
B/Kompa
s 

Public 
controversy over 
the Dirty Vote and 
the social 
assistance 
(bansos) debate. 

Authorization: 
Bawaslu and elite 
actors; procedural 
rationale of 
reports/responses. 

Institutional 
process 
reporting. 

Institution 
naming; 
reportorial style 
(“Reported”, 
“claimed”). 

2024-
B/PKS 

Abuse of power 
and “ordal” 
(insider) 
practices 
undermine 
fairness. 

Moral & 
Rationalization: 
Norm of ASN 
neutrality; double-
standard logic; 
threat-to-state 
narrative. 

End the 
“ordal” 
phenomenon; 
call to choose 
an ethical 
leader. 

Ethics lexicon 
(“Abuse of 
power”); explicit 
direct CTA. 

2024-
B/PKB 

Democracy is 
regressing due to 
MK intervention 
and politicized 
bansos. 

Authorization & 
Rationalization: 
Civitas academica & 
MK reference; 
democracy-at-risk 
story. 

Defend 
academic 
warnings; 
protect space 
for criticism. 

Academic 
authorization; 
quoted 
spokesperson 
(“Regression”, 
“ethics”). 

2024-
C/Kompa
s 

Extractive sector 
accidents as 
human interest 
events. 

Authorization: 
Reportorial/descri
ptive authority; 
risk and livelihood 
story. 

Descriptive 
reporting of 
incidents. 

Hashtag 
thematic; event 
wording. 

2024-
C/PKS 

Downstreaming 
is an “alarm” 
due to repeated 
smelter blasts 

Authorization & 
Moral: Legislator 
authority; 
government 

Demand 
stronger 
oversight and 
better 

Legislator 
quotes; “alarm” 
metaphor; blame 
cues. 
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Focal 
Issue/Ac
tor 

Core Problem 
& Cause  
(Entman) 

Primary 
Legitimation 
(van Leeuwen) 

Remedy & 
CTA 
(Entman) 

Platform 
Markers  
(CDA Cues) 

and weak 
governance. 

weakness 
condemned. 

industrial 
management. 

2024-
C/PKB 

Downstreaming 
is reckless, 
ignoring ecology 
and labor 
welfare. 

Moral & 
Rationalization: 
People/workers as 
referent; Morowali 
as proof story; 
recklessness 
condemned. 

Implement 
structured 
downstreamin
g with strict 
safeguards. 

Normative 
warning: 
ecology-labor-
safety triad. 

Source: Compiled by the author from the coded Facebook corpus 

Table 4 shows that by 2024, the hybrid media landscape was 
fully saturated, and its effects are visible in the structural divergence 
between Kompas and the two-party actors. Kompas continued to 
serve as a primary source of issue salience through descriptive 
reporting on rice prices exceeding the Highest Retail Price, the Dirty 
Vote controversy, the politicization of social assistance, and repeated 
industrial accidents in the downstream sector. PKS and PKB did not 
simply reproduce these mainstream agendas; they rearticulated them 
through institutionally differentiated legitimation strategies. On food 
prices, PKS translated economic hardship into concise slogans linked 
directly to electoral choices and program packages, while PKB 
connected the same issue to structural injustice by criticizing the food 
estate policy and demanding greater support for farmers through a 
narrative organized around Gus Imin’s authority and the historical 
deprivation of framing communities. This divergence confirms that 
even when parties respond to identical socioeconomic concerns, their 
legitimation strategies remain shaped by their distinct institutional 
genealogies, a finding consistent with research showing that the 
Indonesian campaign in 2024 favored messages anchored in everyday 
material concerns and emotionally legible narratives rather than 
abstract ideological positions.45 

The democratic ethics cluster reveals a theoretically more 
significant shift that distinguishes the 2024 cycle most clearly from its 

 
45 Martien Herna Susanti and Stanley Khu, “The 2024 Indonesian Presidential 
Election in the Accounts of Millennials: A Case Study of Prabowo Subianto and 
Gibran Rakabuming Raka Voters in Semarang, Central Java,” Social Sciences & 
Humanities Open 11 (2025): 101629, https://doi.org/10.1016/j.ssaho.2025.101629; 
Akbar Akbar et al., “COVID-19 Pandemic and Food Security: Strategic Agricultural 
Budget Allocation in Indonesia,” Journal of Agriculture and Food Research 18 
(December 2024): 101494, https://doi.org/10.1016/j.jafr.2024.101494. 
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predecessors. Unlike 2019, where Islamic parties relied primarily on 
ulama endorsements and ritualized community authority, the 2024 
cycle is characterized by a pronounced turn toward civic norms, legal 
reasoning, and academic authorization as primary legitimating 
resources. PKS characterized insider politics, abuse of state power, 
and bureaucratic bias as ethical violations of republican governance, 
deploying the language of institutional accountability rather than 
religious sanction. PKB grounded its critique of democratic decline in 
academic warnings and concerns over Constitutional Court 
intervention, invoking civitas academica as a legitimating authority 
that signaled intellectual credibility and civic seriousness. The 
analytical implication is not simply that religion became less visible 
but that the conditions for Islamic political authority had shifted: in a 
context of institutionalized democratic backsliding, civic and legal 
authorization offered more credible and more platform-resonant 
legitimating resources than ritual symbolism alone. This pattern is 
directly consistent with scholarship arguing that authoritarian 
tendencies in Indonesia have become increasingly normalized through 
law and executive power, and that democratic concerns paradoxically 
coexisted with broad electoral support for continuity in 2024.46 

Table 5. Diachronic Comparison Matrix, 2014 to 2024 
Electio
n cycle 

Mainstream 
agenda (Kompas) 
and issue 
environment 

PKS discursive 
signature 

PKB discursive 
signature 

Platformiza
tion cues 

2014 Contest over 
candidates/coalition
s; participation 
guidance; early 
integrity watchdog 

Organizational 
mobilization; 
participation as 
civic duty; anti-
corruption 
framed as 
program + moral 
governance 

Winning/coalitio
n calculus; 
integrity routed 
via legal-
constitutional 
authority (proxy) 

Lower 
hashtag 
dependence; 
longer 
narrative/or
atory 
captions; 
limited CTA 
standardizati
on 

2019 Procedural/technica
l election info; 
incidents (vote 
buying); institutional 
responses 

Candidate-
centered 
mobilization; 
‘guard the vote’; 
religious 
endorsements; 

Community-
tradition 
mobilization 
(NU); anti-hoax 
and ‘peaceful 
election’ 

Rising 
hashtag use; 
eventization 
(mass 
rallies); 
stronger 

 
46 Wiratraman, “Constitutional Struggles and the Court in Indonesia’s Turn to 
Authoritarian Politics”; Muhtadi, Warburton, and Gammon, “Complacent 
Democrats: The Political Preferences of Gen Z Indonesians.” 
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Electio
n cycle 

Mainstream 
agenda (Kompas) 
and issue 
environment 

PKS discursive 
signature 

PKB discursive 
signature 

Platformiza
tion cues 

anti-hoax calls mythopoesis; 
pro-incumbent 
coalition 
messaging 

CTA and 
modular 
slogans 

2024 Household 
economy (food 
prices) and 
democratic-ethics 
controversies; 
bansos/Dirty Vote 
debates; 
institutional/legal 
reactions 

Program bundles 
(food/jobs/healt
h) + explicit 
CTA; moralized 
critique of abuse 
of power; vote 
safeguarding 

Welfare and pro-
farmer 
rationalization; 
democratic-
backsliding 
critique; 
academic 
authorization; 
grassroots 
mobilization 

High 
hashtagizati
on; slogan 
triads and 
short-format 
packaging; 
performance 
cues 
(flashmobs); 
stronger 
algorithm-
facing tactics 

Source: Compiled by the author from the collected Facebook corpus 

Table 5 provides the diachronic frame necessary for assessing 
the cumulative significance of these shifts. Read across three cycles, 
the data reveal not a linear progression from low to high digital 
sophistication but a structural reconfiguration in the composition of 
Islamic political legitimation. In 2014, legitimacy was produced 
primarily through organizational mobilization, civic duty framing, and 
procedural credibility, with platform conventions playing a limited 
and supplementary role. In 2019, legitimacy became more explicitly 
tied to religious endorsement, communal symbolism, and ritual 
authority circulated through a more compressed, hashtag-dependent 
communicative environment. By 2024, legitimacy was predominantly 
anchored in welfare claims, democratic ethics, and anti-abuse 
narratives, expressed through highly modular, call-to-action-oriented, 
and algorithm-facing discourse. Each cycle, therefore, represents a 
distinct configuration of legitimating resource rather than a simple 
accumulation of platform competence, and the driving force behind 
each reconfiguration was not technological change alone but the 
interaction between shifting electoral pressures, changing public 
concerns, and the structural demands of an increasingly platformized 
media environment. 

The theoretical implication of this diachronic pattern is the 
article’s central contribution. The growing prominence of welfare and 
democratic ethics does not indicate that Islamic ideology vacated 
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electoral discourse; it indicates that Islamic parties responded to 
material insecurity and democratic erosion through a moral language 
structurally aligned with ‘adāla and mas }lah }a, and that this alignment 
was itself shaped by the communicative logic of platformized 
electoral competition.47 This constitutes selective rearticulation rather 
than post-Islamist retreat or ideological dilution: Islamic politics 
remained present across all three cycles, but its moral vocabulary was 
progressively reformulated into claims of justice, protection, and 
public benefit more compatible with platform legibility and mass 
resonance.48 What changed was the structural balance between 
religious symbolism and programmatic moral politics, and that change 
was not incidental to the content of Islamic political discourse but 
constitutive of the conditions under which Islamic authority could be 
credibly asserted, recognized, and converted into electoral capital in a 
platformized public sphere.49 

 
Concluding Remarks 

This article has argued that the platformization of Islamic party 
discourse in Indonesia constitutes a structural transformation in how 
Islamic political legitimacy is produced and contested, rather than 
merely a change in campaign techniques. The diachronic analysis of PKS, 
PKB, and Kompas across the 2014, 2019, and 2024 electoral cycles 
reveals that this transformation operated through three interrelated 
dimensions. At the level of communicative form, campaign discourse 
became progressively organized around platform conventions that 
privilege brevity, indexability, and circulatory efficiency, a shift 
measurable in the normalization of hashtags, modular slogans, and 
explicit calls to action. At the level of issue framing, the dominant 
registers shifted from organizational mobilization and procedural 
credibility in 2014, to religious endorsement and communal 
symbolism in 2019, to welfare claims and democratic ethics in 2024. 
At the level of legitimation, these shifts were not incidental to 
ideology but constitutive of it: the moral vocabulary of Islam, 
grounded in the principles of ‘adāla and mas}lah}a, was progressively 

 
47 Lim, Social Media and Politics in Southeast Asia; Prihatini, “Women and Social Media 
during Legislative Elections in Indonesia.” 
48 Elmahjub, “Islamic Jurisprudence as an Ethical Discourse: An Enquiry into the 
Nature of Moral Reasoning in Islamic Legal Theory.” 
49 Solahudin and Fakhruroji, “Internet and Islamic Learning Practices in Indonesia: 
Social Media, Religious Populism, and Religious Authority.” 
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rearticulated into forms more compatible with platform legibility and 
mass electoral resonance rather than abandoned in favor of secular 
policy discourse. The Indonesian case, therefore, demonstrates that 
platformized Islamic politics should be understood as a selective 
rearticulation rather than de-Islamization or post-Islamist retreat, a 
process in which religious authority is neither preserved intact nor 
displaced but continuously reformulated under the structural 
pressures of algorithmically mediated electoral competition. 

The broader theoretical implication is that platformization 
reorganizes rather than erodes the public articulation of Islamic 
political legitimacy. In Muslim-majority democracies where platform 
logics are structurally embedded in electoral competition, Islamic 
authority may prove more durable through claims of social 
protection, public interest, and ethical governance than through overt 
symbolic Islamization, precisely because these claims translate Islamic 
moral frameworks into forms that circulate efficiently and resonate 
effectively with algorithmically mediated publics. This reorganization, 
however, is not without political costs: it generates systematic 
pressures toward the simplification of religious authority into 
platform-legible signals, the compression of doctrinal argument into 
affective cues, and the substitution of symbolic visibility for 
institutional depth, pressures whose long-term consequences for 
Islamic political thought and democratic deliberation warrant 
sustained scholarly attention.  
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